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Context:  
Describe the context of the investigation:  

Why was in necessary?  
Overview of what the project aimed to do 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
Objectives:   
Clearly state your objectives by listing them in a 
numbered list. E.g.:  

1. Gather information  
2. Review community preparedness  
3. Come up with solutions  
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Findings:  
Clearly, and simply state what the project found 
and think about how best to split up the findings 
into categories so they can be clearly read. For 
example: 
 
• Around 25% of the community had access to 

a computer, meaning that the majority of the 
community had to travel outside of the village 
to submit their proposal. 

 
 
 

Recommendations:   
Think about who you want to read this (eg. local 
government, global government, local people) and 
state your recommendations based on your 
research. For example: 
 
• Policy makers need to incorporate gender 

throughout the policy making process, from 
initial round table discussions through to the 
dissemination of the document. 
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Outcomes and Impact: 
 
For Monitoring and Evaluation purposes, it is 
always useful to clearly highlight the outcomes 
or any impacts this project has achieved. For 
example: 
 
 
• After the project management workshop, 

30 participants used the skills taught to 
write and submit their own funding 
proposals. 25 out of 30 were successful.  

 



 

 

Use ‘branded colours’ where possible and the same colours for each section  
every time.  

For example, these are the colours we use at GRRIPP  
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